
OVERVIEW

It is well documented that Lifestyle Medicine can play 
a significant role in patient health and well-being. Un-
fortunately, physicians have a difficult time incorpo-
rating lifestyle component discussions, analysis, and 
prescriptions within each patient appointment. In 
contrast to traditional medical practices, concierge or 
direct-pay physicians more often have a philosophy 
with a preventive focus, and therefore a more natural 
acceptance of Lifestyle Medicine within patient care.  

Moreover, patients who join a concierge or direct pay 
practice have different expectations after reaching 
into their pockets and paying a monthly fee.  Satis-
fying this expectation can be difficult for a practice, 
especially if patients are only physically in the office 
every 2 to 4 months.  

Twenty-eight private physicians voluntarily complet-
ed an anonymous questionnaire covering two specif-
ic areas.  The first section focused on the physician 
and the practice in terms of Lifestyle Medicine and 
patient “touches” while patients are not in the office 
(i.e. between visits).  The second area covered specific 
Lifestyle Medicine components as they relate to both 
in-office consultation time, and remote monitoring 
and consultation beyond office visits.

The checklist format of the questionnaire was de-
signed for accuracy and ease of completion with Yes 
or No answers, as well as time ranges provided when 
appropriate.  

RESULTS

Physicians indicated that lifestyle medicine is import-
ant and is promoted in their practice with all respon-
dents reporting that patient care and patient experi-
ence is improved with lifestyle information on patients 
(Table 1).   When it comes to having an In-House 
Health Coach, only eight percent reported having one 
on staff (Table 1).

TABLE 1
LIFESTYLE MEDICINE YES / NO

Physicians were asked questions relating to Lifestyle 
Medicine, practice dynamics, and opinions as they re-
late to patient outcomes and experiences.

The second section of the questionnaire collected data 
on whether or not physicians monitor or counsel pa-
tients while they are away from the practice (remote 
monitor and remote counsel), and how much time they 
spend in an office visit counseling on various Lifestyle 
Medicine related behaviors.  

Results indicated that a vast majority of physicians 
polled do not remote monitor or counsel patients on 
Lifestyle Medicine components.  Greater than 80% of 
the participants said they do not remote monitor pa-
tients in any category, and this result is very similar 
to the percentage who provide remote counseling (> 
79%).  

With regard to time, results indicated that in each 
behavior category, a majority of physicians spent be-
tween 0 and 5 minutes counseling patients (> 60%).  
Physicians noted they spent the most time during pa-
tient visits with Nutrition and Cardiovascular Exercise 

QUESTION YES NO
Do you promote lifestyle medicine within 
your practice?

100% 0%

Do you have an In-House Health Coach 
on staff?

8% 92%

Do multiple, patient-specific “touches” 
contribute to positive patient outcomes?

100% 0%

Do multiple, patient-specific “touches” 
contribute to patient retention?

100% 0%

Could receiving concise & accurate life-
style information improve patient care?

100% 0%

Could receiving concise & accurate life-
style information improve the patient 
experience?

100% 0%
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counseling.  Specifically, 14% of respondents said 
they spent 5 to 10 minutes and 25% said they spent 
over 10 minutes counseling on Nutrition.  Results 
were similar with Cardiovascular Exercise counseling, 
with 11% saying they spent between 5 to 10 minutes 
and 29% spending over 10 minutes per appointment.  
When it came to Strength Exercise, 82% said they 
spent between 0 and 5 minutes and only 14% of 
physicians spend more than 10 minutes.  Sleep, 
and Water Intake are very similar, with 14% of phy-
sicians spending 5 to 10 minutes and 7% spend-
ing greater than 10 minutes on these subjects.

Finally, 18% of respondents indicated they spent over 
10 minutes per visit counseling patients on stress and 
stress management with 11% stating they spent be-
tween 5 and 10 minutes.

TABLES 2 – 7

Physicians were asked questions relating to Lifestyle 
Medicine components as it relates to time and interac-
tion while patients are outside the office.

TABLE 2
NUTRITION

QUESTION YES NO
Do you remote monitor? 18% 82%
Do you remote counsel? 21% 79%

Time Per OFFICE VISIT Counseling

<1 min 1-5 min 5-10 min >10 min

40% 21% 14% 25%

TABLE 3
CARDIOVASCULAR EXERCISE

QUESTION YES NO
Do you remote monitor? 11% 89%
Do you remote counsel? 21% 79%

Time Per OFFICE VISIT Counseling

<1 min 1-5 min 5-10 min >10 min

39% 21% 11% 29%

TABLE 4
STRENGTH & STRENGTH EXERCISE

QUESTION YES NO
Do you remote monitor? 0% 100%
Do you remote counsel? 14% 86%

Time Per OFFICE VISIT Counseling

<1 min 1-5 min 5-10 min >10 min

61% 21% 4% 14%

TABLE 5
SLEEP & SLEEP HEALTH

QUESTION YES NO
Do you remote monitor? 11% 89%
Do you remote counsel? 11% 89%

Time Per OFFICE VISIT Counseling

<1 min 1-5 min 5-10 min >10 min

54% 14% 14% 7%

TABLE 6
WATER INTAKE

QUESTION YES NO
Do you remote monitor? 14% 86%
Do you remote counsel? 14% 86%

Time Per OFFICE VISIT Counseling

<1 min 1-5 min 5-10 min >10 min

68% 11% 14% 7%
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TABLE 6
STRESS & STRESS MANAGEMENT

QUESTION YES NO
Do you remote monitor? 14% 86%
Do you remote counsel? 14% 86%

Time Per OFFICE VISIT Counseling

<1 min 1-5 min 5-10 min >10 min

57% 14% 11% 18%

DISCUSSION

Private physicians who practice concierge or direct 
pay medicine rely on patients to find value in becom-
ing and remaining a member in the practice.  To be 
successful, physicians must create an environment 
that meets the needs of each individual patient and 
demonstrates a tangible reason for a patient to reach 
into their pocket and pay a monthly fee even if they 
are not physically in the office each month.  

In addition, with the increased competition in the pri-
vate medical field, it is incumbent upon the private 
physician to embrace ways to strengthen the patient 
– practice relationship and therefore enhance the re-
cruitment of new patients while retaining more of the 
patient base already built.  

Since physicians in private medical settings already 
value and promote Lifestyle Medicine within their 
practices, Lifestyle Medicine can serve as a power-
ful tool for many reasons.  First, Lifestyle Medicine 
has a direct impact on patient care and satisfaction, 
and second, private patients require personal contact 
from the practice that spans the gap between office 
appointments.  Therefore, combining a focus on Life-
style Medicine with patient “touches” between visits 
in the form of remote monitoring and counseling, the 
practice can significantly impact the patient experi-
ence and therefore practice success.

CONCLUSION

Private medical practices value Lifestyle Medicine but 
are unable to provide the necessary time even though 
the new physician model allows for greater time per

patient.  Additionally, for a majority of physicians, this 
is not the primary focus-area for time spent during 
patient visits.  For most patients, it is very important 
to become more proactive with their health in order 
to improve their quality of life.  When a member of a 
concierge or direct pay practice experiences the added 
value a practice delivers through Lifestyle Medicine, 
they identify it as a major differentiator from tradition-
al practice model, and it serves as an important reason 
why these practices are more than worth the ongoing 
membership fees.

A solution to providing the necessary Lifestyle Medi-
cine monitoring and counseling can be found with the 
use of a Health Coach.  Medical and consumer health 
technologies, including wearable devices and health 
apps, make it possible for a Health Coach to remotely 
coach patients and provide “touches” through indi-
vidualized, personal, and action-oriented feedback.  
To accomplish this, the practice can implement an 
efficient and effective health coaching platform (i.e. 
Nudge Coach) and have a current staff member, a new 
staff member, or a remote Health Coach provide ongo-
ing lifestyle support and coaching.
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